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WELBILT ANNOUNCES NEW STATE-OF-THE-ART EXPERIENCE CENTER IN COPPELL, TEXAS

VERNON HILLS, Ill., and COPPELL, Texas (February 17, 2025) — Welbilt, an Ali Group company and global leader in
foodservice equipment solutions, today announced the construction of its new Welbilt Experience Center in Coppell,
Texas. Slated for completion in the second half of 2025, this world-class destination will redefine customer engagement
by providing an interactive, hands-on environment for operators, dealers, distributors, manufacturers’ representatives,
consultants and end users. As the industry's leading provider of comprehensive turnkey solutions, the Center will serve
as a hub for innovation, showcasing cutting-edge kitchen technology, smart automation and sustainable foodservice
solutions.

Strategically located just minutes from Dallas Fort Worth International Airport, the Coppell site will serve Welbilt's
customers and channel partners from around the world. With its proximity to the region’s robust infrastructure, the new
Center will enhance Welbilt's ability to deliver innovative, best-in-class solutions and strengthen its competitive edge on
a global scale.

The Welbilt Experience Center will also feature an immersive space which will allow customers and channel partners to
experience Welbilt's full range of products in action, operating in settings that closely replicate real-world foodservice
environments. The Center will showcase advanced technologies, including fully connected, smart kitchen ecosystems;
industry-leading automation; and energy-efficient solutions that address the evolving needs of foodservice operators
worldwide.

In addition to product showcases, the new Center will feature a world-class training facility, home to Welbilt University,
along with dedicated brand support areas and warehousing space, totaling more than 130,000 square feet. A key feature
of the Center will be its commitment to sustainability, with designs aimed at reducing environmental impact and improving
energy efficiency—offering customers innovative ways to future-proof their operations responsibly. Welbilt's unmatched
commitment to technology, efficiency and customer success will set a new standard for engagement, education and
customer support in the foodservice industry.

Welbilt's Experience Center is more than a product showcase; it's a collaborative space where customers can “learn by
doing.” Visitors will have the opportunity to test equipment in fully operational settings, gain insights from Welbilt's expert
teams, and discover how turnkey solutions can help them overcome industry challenges such as rising labor costs,
space limitations and sustainability demands.

“This project represents a transformative step in how we engage with our customers and partners,” said Filippo Berti,
Chairman and Chief Executive Officer of the Ali Group, parent company to Welbilt. “By offering an immersive, hands-on
experience, we’re reinforcing our commitment to delivering the industry’s most comprehensive solutions, securing our
position as the global leader in foodservice equipment and innovation, and showcasing our unique ability to provide
turnkey solutions worldwide.

“We are thrilled to see the progress on this groundbreaking project,” continued Berti. “This investment reflects our

unwavering dedication to supporting our customers, equipping them with the tools to succeed, and driving innovation
that shapes the future of the foodservice industry.”
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Construction of the Welbilt Experience Center is progressing on schedule. Further updates on the project will be shared
as development continues, marking a significant milestone in Welbilt's ongoing mission to lead the foodservice industry
through innovation, efficiency and customer-centric solutions.

About Welbilt, Inc.

Welbilt, Inc., an Ali Group company, provides the world’s top chefs, premier chain operators and growing independents
with industry-leading equipment and solutions. Our innovative products and solutions are powered by our deep
knowledge, operator insights and culinary expertise. Our portfolio of award-winning product brands includes Adamatic®,
Aladdin Temp-Rite®, Amana® Commercial, American Dish Service™, Belshaw®, Beverage-Air®, BGI®, Bi-Line®,
Burlodge™, Carpigiani®, Champion®, Cleveland®, CMA Dishmachines™, Convotherm®, DEAN®, Delfield®, Edlund®,
Egro®, Electro Freeze®, Eloma®, Frymaster®, Garland®, Harford™, Ice-O-Matic®, Inducs®, Kold-Draft®, Kolpak®, Lincoln®,
McCann’s™, Menumaster® Commercial, Merco®, Merrychef®, Metro®, Moffat®, Montague®, Moyer Diebel®, Multiplex®,
Rancilio®, Rancilio Specialty™, RDI®, Scotsman®, SerVend™, SunFire®, Turbofan®, U.S. Range™, V Air™, Victory® and
XpressChef®. Supported by service brands: KitchenCare®, aftermarket service; FitKitchen®, kitchen systems; and
KitchenConnect®, cloud-based open platform. Headquartered in the Tampa Bay region of Florida and operating
manufacturing facilities throughout the Americas, we sell through a network of distributors, dealers, buying groups and
manufacturers’ representatives.

For more information on Welbilt products and services, visit www.welbilt.com.
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